164 Act No. 63 LAWS OF PENNSYLVANIA,

No. 63

AN ACT
HB 1905

Amending the act of September 20, 1961 (P.L.1541), entitled, as amended, “An
act providing for the issuing, administration, enforcement and termination of
marketing programs on agricultural commaodities; imposing powers and duties
on the Secretary of Agriculture; providing for the creation and operation of
advisory boards; prescribing the content of programs; and providing for the
imposition and collection of fees,” further regulating the review. of marketing
programs.

The General Assembly of the Commonwealth of Pennsylvania hereby
enacts as follows:

Section 1. Section 8, act of September 20, 1961 (P.L.1541), known as
the “Pennsylvania Agricultural Commodities Marketing Act of 1968,”
reenacted and amended July 16, 1968 (Act No. 179), is amended to read:

Section 8. Marketing Program Review.-—Every three years the
Secretary of Agriculture shall call a referendum of affected producers
within each agricultural commodity group for which a marketing program
exists to determine whether or not [a majority of the affected producers of
these agricultural commodities] two-thirds of those voting still desire a
marketing program.

APPROVED—The 9th day of March, A. D. 1970.
RAYMOND P. SHAFER

The foregoing is a true and correct copy of Act of the General Assembly
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Secrelary of the Commonwealth.



